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a smart way for travel marketing
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Have you heard about Skyscanner?
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What do we do?

Skyscanner Redirect
I Al 2% ||T 2
' __—
i\ — i\ — i\ — J
Travelers search and Skyscanner directs travelers Travelers make a booking
explore on Skyscanner to the partners’site directly on the partners’site

Skyscanner is a travel search engine that directs traffic to our partners,
enabling them to communicate their offering and own their user base.



History of Skyscanner

Expan d to ® Opening of our China office <YAH9,CA¥> Joint venture with Yahoo Japan

APAC
4 ? } Start of our journey ) ® New app ® Innovation, new technologies
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@ Tech companies
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Skyscanner acquired 6
by Ctrip for £1.46bn



Where we are ?

Skyscanner is the
no.l independent
travel metasearch

engine.
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30+

languages
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$11.2 billion

airline tickets
booked
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monthly
visitors
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40% growth

year-on-year
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56%
repeated
sessions

1,200+

partners globally




Media Release
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About users In South Korea




Skyscanner South Korea Users (Single Month Data)

South Korea Users Demographics and Behaviors Cube Q

USERS Newsletter

+ 460K
accounts

203K =

238K

234K

Pages / Session

5.16

TOTALUSERS DESKTOPUSERS M OBILEUSERS APPUSERS
m Female m Male

South
Korea AGE S

m18-24 m2534 m3544 w4554 m55-64 m65+

LANGUAGE

mko-kr " ko men-us

*Data Source: Google Analytics 2018/05/1-2018/05/31
UCS Hamess; Cube 2018/05



Where Korean people travel to ?

2017

Japan (IP)
Vietnam (VN)
Thailand [TH)

United States (US)
Philippines (PH)
Taiwan (TW)
China (CN)

Hong Kong (HK)
Spain (ES)

France (FR)
Australia (AU)
Guam (GU)

Italy (IT)

Malaysia (MY)
Canada (CA)
Singapore (5G)
United Kingdom (UK)

Germany (DE)

Indonesia (1D)



Popular countries to South Korea?

Japan

Taiwan

Hong Kong

UK & Ireland

Thailand

Singapore

United States

Australia

Russia

DACH

2017



How you can utilize Skyscanner Targeting Capabilities
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Intent to Travel Search, Book for Travel Travel

Intention Behavior Travel
travel-assumed highly travel-intended travel-confirmed



Keyword Targeting

https:/AMmw.skyscanner.com.sg/news/12-best-beaches-asia-pacific

o7 skyscanner teb ™ enGBSSGD | Login

We now have the option to show R e e
messages in a contextualized
environment, by targeting keywords
within both articles and flight-search
pages.

The 12 best beaches in Asia Pacific

Friday, 30 June 2017

Keyword targeting examples:

Life's a beach. With so many to choose from, and so little time,
o B e aC h e S Skyscanner has picked some of the prettiest beaches for action,
. relaxation and seclusion. Join us at these top beach destinations
[ S k I for a stunning tropical getaway!
Which are the 12 best beaches in 300x250 or

« Asia Pacific =
fola Pacer 300600
® L O n d O n 1. Palawan - Philippines

Get away from it all at the Bacuit Archipelago in Palawan. A short distance away from El
Nido in Palawan. its 45 enchanting islands are riddled with karst cliffs. limestone

island-hopping!

[ ] B an g ko k ions, and gorgeous lag This is beach ise; charter a boat and go

Want more? Try these:

#2810 underdog restaurants for amazing
chilli crab in Singapore
R 005G



http://www.skyscanner.com.sg/news/12-best-beaches-asia-pacific
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Ad Formats




Objective — Branding

Branding Awareness Initiatives

Shape and outstand Cathay Pacific’'s brand presence
during top peak seasons, popular festivals, or any
attractive travel activities.

Travel Marketing Solutions

 Homepage Spotlight
« Content Marketing
 EDM Marketing
 ROS Targeting




Display — Route targeting + Inline banner - O 2t
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Branding Package — Scoot & Tourism Queensland

J’f,:SkySCannel’ Recentsearches Help  ™Wen-GB $ SGD Log in
o000 Singtel = 12:30 AM @ 1 0 35% M
A Flights SRS & Car Hire <

Skyscanner oo

Home Posts Videos Photos About Communif]

I Iti-ci skyscanner
o e . ] . MUBEERY o Radha Manogaran and 4 others 1 Share «“
From To Depart Return Cabin Class & Travellq

A Share The 10 must-try food when you travel

|‘ Like @ Comment
in Asia

Singapore Changi (SIN) +  Tokyo Narita (NRT) 07/05/2017 14/05/2017 1 adult, Econon

o Skyscanner
Searct B Friday at 8:34 PM - @

Travelling to Australia should not break the bank.
Experience the Gold Coast with Scoot

B Add nearby airports B Add nearby aimports

B oirect fiights only

® Recommendations for you
07/05/2017 - 14/05/2017 Flying from Singapore Changi

Budget Travel Guide: Experience Gold
Coast with Scoot (20% Off!)

Budget Travel Guide: Experience Gold
Coast Learn More
W\Arw,skyscannel.comsg

0 You and 1 other

E z |‘ Like @8 Comment A Share
Tokyo, J ? Madrid, sp
HOKYQ:Japan A=A BIN| [ -2 fadsiies, | GoldCoaston a budget? 1 Sp Pt ki om il il

Get prices ) Find out more! ) Getprices ) [l s Y e >

B ° : E At from 347 return

=Y
from $90 returm -
-

Wroem €27 rahm




Branding — Homepage - link to external page

A high-visibility and prominent native placement, the Homepage Partner Highlight
IS customizable to your campaign message and a great traffic driver to your site.

‘?ﬂ:skyscanner Recentsearches Help ==en-GB $ SGD Login

¥ Flights = Hotels & Car Hire SCOOY  Plan Your Trip Manage Check In Travel Deals Fiying with Scoot Help. Ny Q

O Return @ Oneway @ Multi-city

From To Depart Refurn Cabin Class & Travellers SG@ mT @

Singapore Changi (SIN) 4  Perth (PER) 12/04/2017 17/04/2017 1 adult, Economy

. Add nearby airporis . Add nearby airporis _
Search flights -

. Direct flights only

Pricecheck (new windows) ([l Expedia (Package Deais) [l crip [ Skyscanner Hotels

ausTRALIA

Enter Promocode to get 20% off eligible FLYBAG, FLYBAGEAT & ScootBiz fares*

® Recommendations for you

12/04/2017 - 17/04/2017  Flying from Singapore Changi Singapore - 20% Off
Gold Coast *
SCOOT TO GOLD COAST

Forget an everyday getaway, it's time to GO FOR GOLD! Take your trip to the next level with the
best of the Gold Coast and beyond. Uncover new experiences from Burleigh Beach on the
southern tip of the Gold Coast o the best of fresh produce on the Sunshine Coast. Embark on
an unforgettable 4WD trip fo world-heritage listed Fraser Island.

i

4D3N Gold Coast & Moreton Island | $$568
MISA Travel (TA 920) Tel: 6533 0318

Perth, Australia Scoot to Gold Coast! : MakKassar, indonesia

Get prices ) Book now ) Get prices )

Search Everywhere )

® Weekend breaks
April 2017




Display — Route targeting + Inline banner - O 2
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Display — Route targeting + Inline banner - = 2f & A
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Display — Route targeting + Homepage sponsorship - ™ A &
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Branding — EDM — link to external page

EDM Marketing
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Objective - Booking

Performing Tactical Initiatives

Highlight Cathay Pacific’s strategic and top
performing routes, and enhance the conversions at
scale, so asto maximize the value of investment.

Travel Marketing Solutions

« Active Search Targeting
« Dynamic Ads
* Inline Ads




Performing Tactical Initiatives — Active Search Targeting / Dynamic Ads

Active Search Targeting Dynamic Ads

WA 4BEY
6810 ;BM -6810H B

HKESX,xxx

-ﬁ ZIFEET

Active Search Targeting Native MPU
Show ads based on live
search

Live price from API

Inline Ads

cFic BREMZE , BHW—RAZAEX, BRE

ERse BN-ENORE . EET. SANN ENANG. REZEM

Native inline ads

First position in search result list,
Live price from API




Performing Tactical Initiatives — Standard banners

o7 skyscanner v =ence || SCOOK
 Fiights @ CarHire WITH LOW FARES TO
Johor Bahru (JHB) - Beijing (Any) Sat 16 Jun Sat 23 Jun Eg DESTI NAT"JNS
1 adult | Economy scoot
Show whole month Additional bag fees may apply ALL-IN FARE FRDM ‘l u% u FF‘
* _
RM . [FhyBag & Fly at fa
A Get Price Alerts * (Chec 17 of 1 -
i bl s e v WITH LOW FARES TO WITH LOW FARES TO Promo code: ESCA
29 DESTINATIONS 29 DESTINATIONS
Stops A Best Cheapest Fastest
RM1,809 RM1,758 RM3,687 ALL-IN FARE FROM
11h 13 (average) 16h 23 (average) 9h 53 (average) *
RM49 ALL-IN FARE FROM
* *Terms and conditions aaply.
4 ;::r‘,w Korean Air is All About You S RM
M1,758 KOREANAIR . .. orean hospitaity with us to East Asia Check prices and save 10% QFp B
« 2+ stops & Americas, now with great discounts! (FlyfanR ittt lares)
S o Select - promo code: ESCAPE10
RM2,123
Departure times A I 1 u% U FF‘
AlrAcia & +1 = - 3 -
Outbound i 13:886 . ¢ » 01:05 ceasion Torms v conitions aply. [FlyBag g FlyBagEat fares)
00:00 - 23:59 JHB  1stpKUL  PEK ¢ RM1,809 promo eode: ESCAPETD
AirAsia X + . 11n15 . Select &
02:15 __"™® . 13:30
Return PEK 1 stop KUL JHB @ self-transfer
00:00 - 23:59
Book now l

=Terms and conditions aoply.

ALL-IN FARE FROM a ;
WITH LOW FARES TO 10% OFF .
29 DESTINATIONS RM 49‘ (FlyBag & FlyBagEat fares) - '

romo code: ESCAPE10 *Terms and conditions apply. scoot




Mobile Web ad formats

wll StarHub = 9:42 AM « 3 67%mm)
@ Skyscanner Ltd

1203 results sorted by Cheapest

Best Cheapest Fastest
$692 $454 $2,132
7h 18 13h 38 6h 58

EX
o>

Japan's Tokaido Shinkansen
Reservation App DEBUT!

Tokyo, Mt.Fuji, Kyoto, Osaka & more! Enjoy
Central Japan with the new free 'official' app!

Sponsored
Check prices and Select 9
save

244 Philippine Airlines

02:45 _ ™% . 20:30

SIN 1 stop NRT

ull StarHub = 11:31 AM ¢ % 100% () 4
@ Skyscanner Ltd

1310 4831321 %

U EERSEEEN  BEREETEREITRFOR
SHERME -

ETF ? ARERERNEMIFE

SINGAPORE AIRLINES

FROM
‘878
BOOK NOW

*Sale period: Now to 15 April 2018.
Terms and conditions apply.

CERBRBBEEPFEAERNER » FH

Skyscanner Hii4g& o




Audience Extension — Offsite Retargeting

Target our high-intent audience outside of Skyscanner using Audience Intent
Segments, to enhance campaign performance, or to develop a new campaign.
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https://partners.skyscanner.net/advertising-specs/
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THANK YOU

f

Contact
O|ENZ= OHL|X 010-3371-2287
TJ.LEE@innity.com / 070-4367-6829

http://www.facebook.com/innitykorea


http://www.facebook.com/innitykorea

